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Meet the team!



Part 1: Introduction to the PIR. A reminder of what the PIR is and why we 
do it!

Part 2: How does the PIR survey work? A walk through the process of 
using the survey, how you can share it with fellow students, and using the 
results. 

Part 3: Campaigning for responses. Hints and tips, plus an introduction to 
the PIR Student Media Pack. 

Part 4: Open Q&A session. Ask the PIR team anything you like!  

Webinar program



Part 1: Introduction to the PIR



Capturing the voice 
of students to
Define the positive 
impacts of schools

Move from competition to 
collaboration

Provide a new tool for 
change

The Positive Impact Rating 
seeks to contribute as a 

lever of change to the 
transformation of the 

business school 
landscape.



3 Areas, 7 Dimensions, 20 Questions

The Impact Model for Student Assessment

How governance and culture move the school 
ahead, as perceived by its students.

ENERGIZING

The fundamental role of a school by preparing 
students to become responsible leaders in business 
and society.

EDUCATING

Reflects the school’s active engagement to earn the 
trust of students and society, but also its status as a 
respected public citizen.

ENGAGING



Steps to participation
What happens next?

Pre-launch training 
and events to 

prepare schools for 
2021 edition survey 

deployment

Nov 2020

Results are announced 
at WEF in Lucerne -

Bürgenstock, Switzerland

May 2021
Survey is launched 

Students will be able to log in 

to the survey portal to 

complete the survey 

Dec 1st 2020
Registration for the 
PIR is open until Dec 1st

for student associations 
and schools to sign up

Oct 2020 

Final campaign 
and survey close 
followed by analysis of 

results by PIR team

26th Feb 2021



Part 2: How does the PIR survey work? 



The survey runs from 1st 
December 2020 to 
26th of February 2021. 

You can collect responses 
at a time which is most 
effective for your 
business school and 
student association. 



•You may choose to do:
• a focused campaign over a 

shorter period at a time when 
you think is right in your school 
(e.g. after exams, or start of 
new semester)

• a longer campaign throughout 
the whole time the survey is 
open

Raise awareness of the survey



Share the survey link with 
students - you will need to send the 
link and access code directly to 
student to ensure the right people 
have access to the survey.

Important: to keep the integrity 
of the survey, please only share 
the link and access directly with 
students via email and 
private/direct messages and not
on open websites, social media 
posts etc.

Share the survey



•You will need a minimum of 
50 responses from 
undergraduate students and 
50 responses from masters 
students (if you have both at 
your business school)

•You will be able to monitor 
your responses on your 
dashboard throughout the 
process

Collect responses



The survey…







































Survey results



•Results are collected and 
analysed by the PIR Methodology 
Team
•Results will be released to student 
organisations and schools by May 
2021 - from here you can begin to 
make changes!

• A good place to start could be 
to hold a meeting with your 
student organisation to go 
through the results and 
develop an action plan.

Results process













•2021 Edition Report is launched 
and released at the World 
Economic Forum, where we will 
invite students and staff from leading 
schools to attend a PIR event

•Use the momentum with your 
school for continuous change and 
more positive impacts!

Results communication



Part 3: Campaigning for responses



You choose 
how to reach 
out to your 
fellow 
students…



…but we have 
some materials 
to support you



• News article
• Email templates for student 

responses
• Social media posts for attracting 

students to take part
• Canva materials - editable for own 

school - you will be added to the 
group

https://docs.google.com/document/d/1AQ3ctfqLIrdU35ij3zC1BrBy9mnApO95NdF59YyezDA/edit
https://docs.google.com/document/d/1qDsUBQ93ERUhUj5TBHRcJ3k9upiZdV-PKeh6w4ouvuQ/edit
https://docs.google.com/document/d/13KlkObhfUNxw-mCpnYJOr5rEsLm41T36nzhgIcWR9EQ/edit


Top tips 

1. Tailor the campaign – different audiences 
and students of different business courses

2. Use innovative ways to for the survey link 
– e.g. QR code on a lecture slide

3. Collaborate with the faculty – Schools are 
registered this year so should be keen to 
help! 

4. Be flexible – revisit your strategy if you are 
not getting high responses 

5. The final push is the most important –
people tend to respond close to the 
deadline! 



Part 4: Open Q&A session



John Watt
PIR Outreach and Marketing Manager
john.watt@positiveimpactrating.org

Giuliana Longworth
Student Engagement Coordinator
Giuliana.longworth@oikos-international.org
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